STARTING A CRAFT BUSINESS

Starting A Craft Business is a fresh and innovative inspirational
business guidebook for individuals who love to make handcrafted or art
items and want to make money while enjoying their talent. Whether the
craft artisan is a retired school teacher, vacation bible school craft
teacher, disabled professional, or simply a lover of any form of art or craft, this book will
help to make their dreams and aspirations of business ownership become a reality.
Starting A Craft Business walks the reader through the intricate steps of starting a
business using a uniquely designed, step-by-step, hands-on approach to business
formulation. Critical business development and management information is provided in
an easy to understand, write in journal format. Worksheets are also provided for the
purpose of providing assistance in preparing a business plan. Upon completion of the
book, the craft artisan will have a detailed business plan for their venture and be inspired
to make their entrepreneurial dreams a reality.

What Readers 5@17.....

“l didn’t have a hobby before reading this book. After thoroughly enjoying this publication, I

was inspired to explore various hobbies that | could turn into a business when | retire. Thanks
for the inspiration and the knowledge.”

A. Jackson

Franklin, Tennessee

“I always knew | was creative but, I never thought I could make money from creativity.
After reading this book, | was inspired to begin really exploring my creative side and various
craft items | could turn into a viable business entity. Although | am still in the exploration phase,
I know I have the appropriate business information to get started in business as a result of
reading this publication.”
D. Ballard
Nashville, Tennessee
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