
So You Think You Want to Start a Business 
 

A Woman’s Comprehensive Guide to Starting a Business 
 

Do you have an insatiable desire to have a business of your own?  Are 
you tired of your present work environment? Are you tired of the 
routine? Do you feel that you are in a rut? Do you feel that your 
abilities go overlooked? Do you desire a chance to make more money? 
If these questions sound like a description of your present station in 
life, then entrepreneurship may be the solution allowing you to realize 
many of your dreams of success.   
 

 
So You Think You Want To Start A Business is a comprehensive business start-up and 
development guide that will equip the reader with the business knowledge and 
information necessary to initiate and successfully lead an entrepreneurial venture through 
the 21st Century. This publication, especially designed for women, presents crucial 
business development and management information in an easy to understand format 
followed by questions for the entrepreneur to address. The summarization of the answers 
to these questions will assist the entrepreneurially minded woman in pulling together the 
major components of her business.  Worksheets are provided for the purpose of providing 
assistance in preparing a business plan.  Upon the completion of the publication, the 
reader will have identified the specific steps to take for developing and implementing a 
personal entrepreneurial plan of action and will have the knowledge, information, and 
inspiration to become a savvy entrepreneurial leader of the 21st Century. 
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